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Motivazioni di Acquisto e Non acquisto
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ThinkFRESH

www.thinkfresh.it
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Wordmap =2 il biologico alimentare
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Mapping =2 tipologie di usership & keyword
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Mapping =2 tipologie di usership di biologico
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Mapping =2 tipologie di usership di biologico
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Abbiamo mangiato per anni ortofrutta pericolosa
prodotta nella Terra dei Fuochi
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Mapping =2 tipologie di usership & canali
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Distribuzione delle vendite di prodotti

biologici in Italia

(2014, quote %, valore complessivo in euro)

Farmacie Altro
Negozi 5,1 AT 0,6
tradizionali
8,9
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vendite dirette, 39,9
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P Grandi
20,8 . 1. .
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14,7
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Crescita percentuale sui canali
2014 su 2013 e | Sem 2015 su | Sem 2014
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Fonte: elaborazioni Agroter su dati Ismea
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Trend annuale dei consumi alimentari
in valore nella GDO
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'ortofrutta bio corre,

ma non quanto il settore
AT 22 NOV 2015

Trend % vs Quotasu
Vendite valore € 22 NOV  categoria
2014 trattante

Foille €863.761.733 | 20% [2.86% F100%

Quota su

totale bio

Frutta Fresca Confezionata Pi € 41.869.844 .EJ% % |4,85%
Verdura Fresca ConfezionataPi € 30.426.140 ESO% -@3 |3,52%

Verdura Fresca IV Gamma € 14.127.049 .EO% .33% | 1,64%

Fonte: elaborazioni Agroter su dati Assobio-Nielsen
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Ripartizione delle vendite bio per canale
distributivo e per paese
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Definition of Organic Agriculture - IFOAM

Organic agriculture is a production system that
sustains the health of soils, ecosystems and
people. It relies on ecological processes,
biodiversity and cycles adapted to local
conditions, rather than the use of inputs with
adverse effects. Organic agriculture combines
tradition, innovation and science to benefit the
shared environment and promote fair
relationships and a good quality of life for all
involved.
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Buono, sano e sostenibile

UNSERE KUNDEN BEWEGEN
MEHR ALS IHREN EINKAUFSWAGEN

Setzen auch Sie ein Zeichen fir umweltschonenden Anbau.
it dem Kauf unserer PRO PLANET-Produkte.

PRO PLANET ist das neue Label fOr nachhaltigere Produkte. Damit

kdnnen Sie Gutes fir Mensch und Umwelt tun. Wie 2. B. mit dem Kauf
unserer PRO PLANET-Tomaten: Beim Anbau wird zur Schadlingsbekampfung
vorrangig auf NOtzlinge, wie 2. B. Marienkafer, gesetzt. So wird unsere Umwelt
entscheidend entlastet und langfristig geschont. Um die sozialen Bedingungen

der Arbeiter vor Ort zu verbessern, unterstitzt die REWE Group lokale Sozial-
projekte. Mehr Informationen erhalten Sie unter: www.proplanat-labal.com

PRO PLANET. Das Label fiir verantwortungsvollen Einkauf.

REWE X5 B tooma REWE.

GROUP
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Buono, sano e sostenibile
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wrganic Carrot Pack
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Rispetto all’'ortofrutta del suo paese, quella Italiana e

Austria

UK Spagna Francia |Germania
Piu salubre e con meno pesticidi| 38% 16% 17% 8% 20%
Meno Salubre e con piu pesticidi LQ% \iZ% | 16% 329 I 1

Simile in termini di salubirta e
contenuto di pesticidi
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! 67%
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Le criticita e
le opportunita
nel dettaglio moderno
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La venta delo sfuso in GDO
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La vendita dello sfuso in GDO
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Isola con vendita assistita
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Grazie
dell’attenzione

roberto.dellacasa@unibo.it
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